SARAH JAMES GRAPHIC DESIGNER

Belgotex New Zealand

Senior Graphic Designer / 2024 - present
In addition to designing custom carpet, responsible for building a newly refreshed
Belgotex New Zealand brand, expanding upon existing brand guidelines and
establishing new ones. Seeing printed projects from design to quoting through external
suppliers, and final print production. Producing a variety of in-store artwork, comprising
brochures, flyers, point of sale, display signage and stand artwork for flooring retailers

throughout New Zealand and into Australia.

PGG Wrightson, Retail & Water Marketing

Graphic Designer / 2019 - 2024
Responsible for creative direction and design of campaign artwork throughout the
year, design and layout of two monthly publications, their associated point of sale, web

and eComm artwork, social media and EDM artwork. Other duties include photoshoot

organisation, event display design, as well as guiding other designers and team members.

Committed to respecting the long history of the brand, while pushing the boundaries

of the brand guidelines to remain relevant in the modern world.

McKenzie & Willis
Graphic Designer / 2012 - 2019
Responsible for the production of advertising for national magazines and local

newspapers, as well as graphics for the web and social media.

Design of multiple catalogues, leaflets, creation of all in-store point of sale and

specification sheet design.

Responsible for ensuring the brand is correctly represented across all mediums,

while ensuring it remains fresh and relevant in the current market.

Design & Arts College of New Zealand / 2003 - 2005 / Diploma in Communication Art and Design.

All aspects of print and digital design - | have a lot of experience but | want to learn so

much more.

Extremely skilled using the Adobe Creative Suite. Working knowledge of HTML, CSS,
familiar with various web platforms for EDM and CMS (e.g. Wix, Dot Digital, Mailchimp).

Proficient with a digital camera, with excellent image retouching and editing abilities,

and a strong sense of composition.

Experienced working with and guiding other designers, liasing with project leads,

and pre-press.

I'm a massive fan of movies, | care for a lot of houseplants, good interior design is

importantto me, I love to DIY, and I strive for a life of simplicity.

I'm organised, missing a deadline is not an option, and I've never been one one to shy

away from a challengel

+64 211198984 | sarah.james.designer@gmail.com / www.sarah-james.nz

References are available by request.

SARAH-JAMES.NzZ
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PGG Wrightson

Working alongside you,
every season of the year.




tories

I worked in the most customer-facing business
unit at PGG Wrightson. | have been fortunate

to be tasked with creating and implementing

the look and feel for our major Rural Supplies
campaign, which tells the stories of our Customer

Service staff as well as their loyal customers.

It has been hugely rewarding to learn more
about the folks on the ground, and to create

alook that is as versatile as they are!

@pgwretail
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https://www.instagram.com/pgwretail
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We know

orticulture

Collaborating,
innovating
and
supporting
New Zealand
growers

fruitfedsupplies.co.nz
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Fruitfed Supplies

For over 100 years, Fruitfed Supplies has
worked alongside growers, organisations
and suppliers, delivering reliable advice and
solutions for a range of crops.

| had the opportunity and responsibility to
design a look and feel for Fruitfed Supplies’
first push into marketing the brand. It's a
modern, interesting and bold look, which has

been in use since 2021.
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Belgotex

A world of
perfect choices—

I've spent the past year taking over and building
apon a refreshed Belgotex New Zealand brand, and
helping the team launch a brand new hard flooring

category into both New Zealand and Australia.

From presentations and in-store point of sale
through to event artwork, product labels and
sample swatch covers - everything a customer
sees and so much more that they don't - has

had a refresh after a year of evolution.

@belgotex_nz
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Belgotex

A world
of perfect
choices_—

TEXTURED STAINPROOF | YARN WEIGHT
SOLUTION DYED NYLON 1085g/ms / Stoz/yd?

PILEHEIGHT S0mm | TOTALTHICKNESS 10.0mm
WIDTH EXTRA HEAVY DUTY RESIDENTIAL
4.0mWide MEDIUM DUTY COMMERCIAL
TOITU

Moroccan
Berber

Create a perfectly tactile foundation for a beautifully calming
space. Moroccan Berber provides a luxurious wool-like look
and feel, but with all the high-performing qualities of SDN.

STAIN PROOF not resistant
Is that can be cleaned

NO FADING ever
Unique UV stabilisers developed
specifically for the New Zealand climate.

Fewer JOINS

4 metre wide carpet means less joins
and a more seamless install.

§ Made from m:
with bleach and acetone’ - yes seriously!

ALPACA

MERINO CASHMERE

ANGORA

*Belgotex are dedicated to the care and
maintenance of our products. Visit belgotex.co.nz

for full cleaning snd maintenance guidelines.

A world of

Belgotex | commerciaL

Briscoe Group
~ & Profile Floors

Luxu e
Plank: 241.3mm x 1516.8mm
Tile: 304.8mm x 609.6mm
Class 33 Commercial Heavy

10 Year Commercial Warranty

SMOKE

A world of
perfoct choicos—

Belgotex

A world of

Product Training
— Carpet

> AntiStatic

Usage Rating: Warranty:

20 Year Premium Warranty
10 Year Commercial Warranty

Extra Heavy Duty Residential
Heavy Duty Commercial
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During my time at McKenzie & Willis, | designed
a number of product catalogues which serve
as a directory of the full range of beautiful

product available to their customers.
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LOGOS

Created while freelancing

Care

Stephanie Grieve T\ Cash for Plymouth
BARRISTER @ Communities g Chambers



